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Duty Statement

Sales & Marketing Division
Consumer Marketing & Advertising Unit
Marketing Specialist
358-705-9069-003
Under the general direction of the Chief of Consumer Marketing & Advertising and the lead of a Senior Marketing Specialist, the Marketing Specialist for Media is responsible for the development, implementation, and tracking of paid media plans that support the Lottery’s mission of increasing product appeal, consideration and sales in order to maximize supplemental funding for public education. The Marketing Specialist collaborates with outside media/advertising agencies and other partners to achieve the Lottery’s marketing and paid media objectives for product launches, brand campaigns, and other relevant marketing initiatives.
A.
Essential Functions

30%
Serve as a primary technical resource for the Lottery’s paid media activities, including holistic brand strategies, individual product launches, seasonal and event-specific promotions, and general marketing campaigns. Research, develop, and implement media plans that align with greater Lottery marketing objectives and strategies, adhere to brand standards, and comply with regulations and industry best practices. 
20%
Serve as a primary point-of-contact for Consumer Marketing and Advertising’s paid media budget by tracking spending and timelines for media programs, including forecasts and reports. Develop and ensure implementation of paid media best practices, create rigorous analytical processes to determine the efficacy of paid media spend, and identify opportunities for cost-effective advertising.
15% 
Constructively manage the Lottery’s relationships with outside media/advertising agencies to ensure the implementation of approved roadmaps and overarching media strategy across all market segments. Support the Consumer Marketing & Advertising unit in providing strategic direction and oversight of media/advertising agencies during plan development to ensure proposed work is on-strategy, on time and on budget. Maintain key relationships with media vendors to develop new advertising programs and secure premium media. 
15%
Work closely with Business Planning and analytics teams to gauge ROI and performance of media against KPI’s for marketing/media objectives, and to help evolve measurement methodology and attribution across all channels. 

10%
Partner with Marketing Specialists and other key stakeholders to develop strategic briefing documents as well as comprehensive integrated marketing and advertising plans for each campaign.

B.
Marginal Functions

5%
Research and prepare reports to identify technologies and data strategies that will improve performance, efficiency of buying segments and messaging consideration for media channel environments. Recommend “test and learn” opportunities.
 5%
Perform other duties as required to assist Sales & Marketing in achieving its mission; support the design and implementation of the Lottery’s strategic plans and business plans from a paid media perspective; track, measure and optimize organizational performance.
C.
Supervision Received

The Marketing Specialist reports directly to and receives direction from the Chief of Consumer Marketing & Advertising and the Deputy Director of Sales and Marketing when applicable. 

D.
Supervision Exercised:  

None.

E.
Administrative Responsibility


None.

F.
Personal Contacts

The Marketing Specialist will have daily contact with Sales & Marketing leadership and Division staff; frequent contact with management level staff throughout the Lottery and with contracted vendors.  Occasional contact with the Executive Office and other Senior Staff will occur.

G.
Actions and Consequences

The Marketing Specialist must have strong verbal and written communication skills, be able to work under changing priorities, and manage time effectively.  The Marketing Specialist exercises judgment in making decisions affecting the Lottery. Poor judgment and decisions can adversely impact the Lottery’s sales and image as well as diminish Lottery’s ability to meet sales goals.
H.
Other Information

This position requires good analytical skills and communication (both verbal and written), as well as an overall knowledge of the Lottery’s systems, policies and procedures.
	
	
	

	Supervisor’s Signature
	
	Date


I have read and understand the assigned duties as described above.

	
	
	

	Signature of Incumbent
	
	Date


