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Department Statement:
California is one of the most biodiverse places on the planet. As such, the Department of Fish and Wildlife (CDFW) values diverse employees working together to protect nature for all Californians. CDFW is committed to fostering an inclusive work environment where all backgrounds, cultures, and personal experiences can thrive and connect others to our critical mission.

	INSTRUCTIONS: A duty statement and organizational chart  must be submitted with each Request for Personnel Action, Form 242
	EFFECTIVE DATE

	
	

	DFW DIVISION/BRANCH/REGION/OFFICE
Executive Division
	POSITION NUMBER (Agency-Unit-Class-Serial)
565-008-0556-007

	UNIT NAME AND  LOCATION
Office of Communication, Education and Outreach
CNRA Headquarters---Sacramento, CA
	CLASS TITLE
Marketing Specialist, California Museum of Science and Industry/District Agricultural Associations

	INCUMBENT  

	CURRENT POSITION NUMBER (Agency-Unit-Class-Serial)


	BRIEFLY DESCRIBE THE POSITION’S ORGANIZATION SETTING AND MAJOR FUNCTIONS

Under the general direction of the Assistant Deputy Director for Communication, Education and Outreach, the Marketing Specialist serves within the California Department of Fish and Wildlife’s (CDFW) Office of Communication, Education and Outreach (OCEO) and supports statewide marketing and public engagement efforts. The incumbent provides marketing expertise and works collaboratively with CDFW programs and external partners to plan, develop and implement coordinated marketing strategies, campaigns and communication products that advance departmental priorities and encourage public awareness, engagement and action. Major areas of responsibility include marketing and outreach related to invasive mussels and other aquatic invasive species prevention and management, as well as other statewide fish, wildlife, conservation and outdoor recreation initiatives.




	PERCENTAGE OF TIME PERFORMING DUTIES
	INDICATE THE DUTIES AND RESPONSIBILITIES ASSIGNED TO THE POSITION AND THE PERCENTAGE OF TIME SPENT ON EACH.  GROUP RELATED TASKS UNDER THE SAME PERCENTAGE WITH THE HIGHEST PERCENTAGE FIRST.  (USE THE REVERSE SIDE IF NECESSARY.)
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	ESSENTIAL FUNCTIONS:

Marketing Strategy and Campaign Implementation
Develop, implement and maintain statewide marketing and public outreach strategies and campaigns that support the prevention and management of invasive mussels and other aquatic invasive species. Develop campaign roadmaps, objectives, target audiences, key messages, marketing strategies, calls to action and implementation plans. Lead implementation and promotion of outreach and education campaigns across appropriate paid, earned, shared and owned channels. Apply marketing principles and audience-informed approaches to encourage awareness, behavior change and compliance with applicable invasive mussels and other aquatic invasive species laws, regulations and prevention practices. Monitor emerging issues and changing program needs and adjust marketing approaches accordingly. Independent statewide travel to and from varied field sites, including but not limited to rural and aquatic sites on unpaved roads, to understand field locations, challenges and opportunities for campaigns, and to conduct other campaign strategy and implementation fieldwork needed to support marketing and public outreach activities. Operate state or personal vehicles when required to do fieldwork and site visits and to transport marketing campaign and meeting materials, equipment and other program resources and to access locations where alternative transportation is not reasonably available.

Marketing Contracts, Creative Development and Content
Develop and coordinate marketing and outreach products that comply with the Americans with Disabilities Act and the Web Content Accessibility Guidelines for invasive mussels and other aquatic invasive species. This includes operating in a Windows OS environment, including using computer programs such as Adobe Creative Suite, Microsoft products, GovDelivery and other website management and communications applications, and the ability to film and take photos with department-provided cameras under water, in laboratories, under magnification, and in other diverse environments and weather conditions. Provide marketing direction and subject matter expertise for contracted marketing and advertising services, including development of scopes of work, campaign requirements, deliverables, schedules and review of contractor products in coordination with appropriate CDFW staff and leadership. Develop, design, write, shoot, edit and review marketing materials and communication products for digital, print, social media, web, advertising, events and other channels. This includes video, photos, advertisements, flyers, scientific outreach materials, community and partner education materials, web information and content, hand-outs, brochures, posters, and other collateral materials. Translate scientific, regulatory and technical information into clear, accurate and audience-appropriate messages and calls to action. Ensure marketing products are consistent with CDFW branding, program objectives, applicable science, laws and regulations. Travel independently to and from statewide meetings, outreach events, field locations, regional offices, partner locations, and other program sites as needed to support marketing and public outreach content collection and activities. 

Statewide Coordination, Field/Event Support and Marketing Integration
Serve as a statewide marketing liaison and resource for invasive mussels and other aquatic invasive species outreach and public engagement. Coordinate with CDFW divisions, regions and programs, including the Wildlife and Fisheries Division, Marine Region, Law Enforcement Division, Region 3 team and OCEO staff, to integrate invasive mussels and other aquatic invasive species prevention messages and calls to action into appropriate departmental outreach, media, social media, publications, events, interpretive and educational activities. Collaborate with California State Parks' Division of Boating and Waterways, water managers, federal, state and local agencies, Tribes, non-governmental organizations and recreation partners to coordinate messaging, campaigns and strategies for reaching shared audiences. Facilitate consistent, scientifically accurate and timely public messaging across programs and partners. Travel independently to and from statewide meetings, outreach events, field locations, regional offices, partner locations, and other program sites as needed to support marketing and public outreach activities. Operate state or personal vehicles when required to transport marketing materials, equipment, and other program resources and to access locations where alternative transportation is not reasonably available.

Marketing Research, Evaluation and Reporting
Evaluate the reach, engagement and effectiveness of marketing and outreach strategies using available campaign data, audience research, feedback and performance measures. Identify opportunities to improve audience reach, message effectiveness, behavior adoption and compliance, and refine marketing strategies and delivery methods based on findings. Track campaign activities, products and accomplishments and provide required information to support monthly invoicing, quarterly progress reporting and other program reporting requirements. Prepare summaries and recommendations for leadership, program staff and partners to support data-informed marketing decisions and continuous improvement.

NON-ESSENTIAL FUNCTIONS:

Administrative activities, meetings and training; travel to meetings, events, field locations or other work sites; maintaining project records; and other related duties as required.


Special Personal Characteristics: Incumbent should be self-motivated, detail oriented, well organized, punctual and committed to quality. They can solve problems independently with critical thinking and resourcefulness but also collaborate productively with Department staff and management to achieve project goals. They act with integrity, sound reasoning and mature judgment. The aptitude to see and understand mutually beneficial outcomes across teams of people with different functions while recognizing potential biases.

Interpersonal Skills: The incumbent is empathetic and respectful toward others. They can tactfully respond to content challenges and requests while adhering to applicable policies, standards, and guidelines. They can effectively express complex technical concepts to non-technical staff. The ability to positively message CDFW news, changes and opportunities to a diverse audience.

WORKING CONDITIONS:  
· Work with staff statewide and external partners to complete work assignments.
· Travel required up to 30% of the time (may include overnight travel, flying, driving a state vehicle or personal vehicle, hiking, riding horseback, operating or riding in an All-Terrain Vehicle (ATV)/Utility Terrain Vehicle (UTV), motorized or non-motorized aquatic vessels).
· Occasional weekends and non-traditional work hours may be required.
· Ability to use a computer most of the day.
· Involves working in an open office environment and desk most of the day but may involve moving to other locations and meeting in person in various environments.
· Attend meetings both virtually and in-person.
· Ability to work outside in diverse weather conditions, in water and on uneven terrain occasionally. 
· Ability to work in water, wear waders and other aquatic gear, may be required to use a snorkel and mask and to shoot photo and video underwater.  


	SUPERVISOR’S STATEMENT: I HAVE DISCUSSED THE DUTIES OF THE POSITION WITH THE EMPLOYEE.

	PRINT SUPERVISOR’S NAME

	SUPERVISOR’S SIGNATURE

	DATE

	EMPLOYEE’S STATEMENT: I HAVE DISCUSSED WITH MY SUPERVISOR THE DUTIES OF THE POSITION AND HAVE RECEIVED A COPY OF THE DUTY STATEMENT.
I HAVE READ AND UNDERSTAND THE DUTIES AND ESSENTIAL FUNCTIONS OF THE POSITION AND CAN PERFORM THESE DUTIES WITH OR WITHOUT REASONABLE ACCOMMODATION. 

	PRINT EMPLOYEE’S NAME

	EMPLOYEE’S SIGNATURE

	DATE





	
	
	




	
	
	



