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Duty Statement

SALES & MARKETING DIVISION

Promotions & Events 
Marketing Specialist 

358-704-9069-912

Under direction of the Promotions & Events Staff Services Manager II, and the lead of the Senior Marketing Specialist, the Marketing Specialist is responsible for the development and execution of various promotions, events, and experiential marketing programs that support the Lottery’s mission of maximizing supplemental funding for public education through the sale of Lottery products.
A. Essential Functions 

40%
Travel to various locations throughout the State in order to plan, develop and execute the Lottery’s events and field marketing program including, but not limited to, entertainment events, festivals, fairs, experiential activations, sports activations, trade shows, sponsorships, and other field marketing activities. Define program strategy and build a statewide portfolio of best-in-class events and experiences that aligns with overall business strategies and goals of the Sales & Marketing Division and the Lottery’s mission. 

20% 
Produce events from concept through completion: identify opportunities, establish goals, oversee budgets, lead cross-functional project teams, manage and direct vendors, facilitate approvals, coordinate staffing resources, create and track project schedules and timelines, and analyze event metrics/ROI analysis. Facilitate consistent communication between all internal and external stakeholders by engaging and reporting on event marketing programs through planning, logistics, execution, and recap. 
15%
Plan and coordinate the development and execution of event messaging, promotion and creative deliverables. Lead internal project teams and units including Consumer Marketing, Product, Digital Marketing, Sales Management, District Sales, and other groups as needed to ensure programs and activations are integrated and aligned to brand and business goals. Partner with agencies as well as the Social Media, Public Affairs, and Communications teams to maximize earned media for events and activations.

10% 
Maintain knowledge of local markets, consumer attitudes and opinions, industry trends, and event marketing strategies. Research, recommend, and maintain a database of events and opportunities within various California markets. Research and develop trends and ideas in the events and experiential space, proactively sourcing new technologies, concepts and partners. Research, review and evaluate opportunities for Lottery to reach consumers through new, creative channels.

10%
Perform day-to-day contract management for fairs and festivals and other sponsorships. This includes, but is not limited to, reviewing invoices for accuracy, budget tracking and timely communication of budget issues and contract compliance monitoring.

B.
Marginal Functions

5%
Work on special projects as assigned by Staff Services Manager II, Chief of Promotions and Events, Assistant Deputy Director of Marketing, and the Deputy Director of Sales & Marketing. 

C.
Supervision Received

The Marketing Specialist receives direction from the Senior Marketing Specialist, Staff Services Manager II, Chief of Promotions and Events, Assistant Deputy Director of Marketing, and the Deputy Director of Sales & Marketing.
D.
Supervision Exercised

None
E.
Administrative Responsibility

None

F.
Personal Contacts

The Marketing Specialist will work closely with the Promotions & Events team, all levels of Marketing staff, and have frequent contact with various levels of Sales staff from HQ and in the district offices. The position will also have regular interaction with the Public Affairs and Communications, ITSD, Operations, and Security and Law Enforcement divisions to plan, coordinate and execute events. There is also regular contact with Lottery’s gaming vendors, marketing and advertising agencies, Lottery retailers and members of the public.

G.
Actions and Consequences

The Marketing Specialist functions independently and must be organized and have excellent verbal and written communication and leadership skills, be a strong problem solver, be able to work under changing priorities, and manage time effectively. The Marketing Specialist exercises judgment in making decisions affecting the Lottery. Poor judgment and incorrect information can adversely impact Lottery’s sales and damage the Lottery’s brand image as well as diminish the Lottery’s ability to meet business goals.

H.
Other Information

The Marketing Specialist may work nights, weekends and some holidays.
I.    Job Requirements 

Activities required to perform the essential functions of the position include the ability to sit, talk, hear, see, type, read, write and comprehend written instructions, manuals and correspondence, and reason logically.
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